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Evening visits Christmas tradeSummer peak in visits





District

Year-on-year

Total Domestic International

HOL Area 7% 5% 12%

Piccadilly District -9% -1% -22%

Jermyn St District -10% 3% -29%

Leicester Sq District 20% 25% 14%

Piccadilly Circus District -12% -20% -1%

St Martin's Lane District 10% 8% 13%

Haymarket District -10% -9% -12%

Core West End 17% 6% 45%
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Catchment band
Population

(Millions)

-Primary 7.0

-Secondary 9.2

Core (Primary + Secondary) 16.2

75% of regular visitors

-Tertiary 24.1

Total (Core+ Tertiary) 40.3

90% of regular visitors
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37.0%

35.5%
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Visitor Origin Mix (Latest Year vs. Last Year)

Domestic International
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International mix

(%)

+/- change in 

volume

Year-on-

year

HOL Area 37.0% 11.9%

Piccadilly District 35.2% -21.5%

Jermyn St District 33.5% -28.6%

Leicester Sq District 38.4% 13.6%

Piccadilly Circus District 43.1% -0.9%

St Martin's Lane District 38.5% 12.7%

Haymarket District 38.5% -12.3%

Core West End 35.2% 45.3%



Rank Region %
+/- percentage point 

change

Top contributing 

country

1 United Kingdom 63.0% -1.5

2 Northern America 10.9% -3.7 United States

3 Eastern Europe 5.4% -0.2 Ukraine

4 Western Europe 4.7% 0.3 France

5 Southern Asia 4.6% 1.7 India

6 Eastern Asia 3.3% 1.4 Republic of Korea

7 Southern Europe 2.5% 0.6 Italy

8 Northern Europe 1.4% 0.4 Ireland

9 South-eastern Asia 1.3% 0.4 Vietnam

10 Western Asia 1.1% 0.4 Turkey

Europe (excl. UK) 14.9% 1.9

Rest of the world 22.2% -0.4

Non UK 37.0% 1.5
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Hotel Occupancy





Tottenham 
Court Rd
+4%
2024/25 vs. 2023/24

Leicester Sq
-7%
2024/25 vs. 2023/24

Piccadilly
Circus
-3%
2024/25 vs. 2023/24

Green Park
+2%
2024/25 vs. 2023/24

Bond Street
+3%
2024/25 vs. 2023/24 Oxford 

Circus
0%
2024/25 vs. 2023/24

Marble Arch
+1%
2024/25 vs. 2023/24

Charing 
Cross
+10%
2024/25 vs. 2023/24

Embankment
+4%
2024/25 vs. 2023/24
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Visitor Profile: Social Grade

Social Grade AB Social Grade C1 Social Grade C2 Social Grade DE
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Mosaic Group

Mosaic Segmentation HOL Area Core West End
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Paul Matthews, Colliers
Director | co-Head of Retail Strategy & Analytics
+44 207 344 6782 |  +44 7920 072436
paul.matthews@colliers.com
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Senior Consultant | Retail Strategy & Analytics
+44 20 7344 6781  | +44 7873 626188
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Data & Insights Manager
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Analyst | Retail Strategy & Analytics
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